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This paper aims to investigate the visibility of students’ artwork by utilising hashtags as a 
management tool to enhance their teaching and learning experiences. This study uses primary 
data analysis from 269 arts students from various universities in Malaysia who were randomly 
chosen. The questionnaires were distributed at these universities/colleges and sent online for the 
respondents to participate in the questionnaire. The data was analysed based on descriptive 
analysis such as frequency counts, validity and means by using Statistical Package for Social 
Sciences (SPSS). Based on the preliminary study, students have indicated that they prefer the 
lecturers to incorporate social media in their teaching and learning as they found it more relaxing 
and entertaining. By encouraging students to include hashtags to label their artworks via social 
media, the visibility of their artwork will be enhanced thus improving the chance for them to be 
discovered by potential employers.This paper concludes that by using hashtags, there is a 
significantly high level of potential for teaching and learning to be a more fun and engaging 
learning experience where students connect, share their artworks, gather ideas and receive 
comments from a wider audience including their peers, artists or even experts in the field. 
 





The advancement of  technology nowadays has made it possible for almost all  university 
students to own a smartphone with internet connection especially to access social media 
platforms. Hence, it can be concluded that a majority of university students are subscribers of 
social media accounts namely Facebook, Twitter, Instagram and so on. According to Kumloglu 
et al (2010), this fast-paced mobility of technology somehow has influenced the routines of the 
mobile phone consumers The use of hashtags whenever they post something on social media is 
one of the outcomes from this current reality. A hashtag is a short link followed by the pound 
(#) sign.  Miles, (2010) as cited in Hashtag Retrieval in a Microblogging Environment said that 
hasthtag helps someone to broadcast brief textual messages to others who are interested in a 
certain topic and it made it easier to find a content on the same topic for example #yolo, #sunset, 
